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ABSTRAK 

Peluang bagi industri minuman dan makanan instan di Indonesia sangat tinggi 

karena tingkat konsumsi dari masyarakatnya. Teh Botol Sosro merupakan teh 

kemasan yang populer di indonesia. Tujuan penelitian untuk menguji pengaruh 

pemasaran hijau, kesadaran merek, harga, kualitas produk dan kemasan terhadap 

keputusan pembelian Teh Botol Sosro. Seiring berkembangnya zaman, persaingan 

di Indonesia yaitu di bidang pemasaran khusus minuman semakin ketat salah 

satunya adalah produk teh botol sosro. Populasi dan sampel yang digunakan dalam 

penelitian ini yaitu 97 pelanggan yang mengonsumsi teh botol sosro di seluruh 

wilayah Indonesia. Kueisioner penelitian ini disebarkan secara online melalui 

google form. Penelitian ini menggunakan teknik purposive sampling dengan 

melihat karaketeristik responden dan data diolah dengan bantuan software SPPS. 

Hasil penelitian ini membuktikan bahwa: Pemasaran hijau, harga, kualitas produk 

menyatakan berpengaruh terhadap Keputusan pembelian produk teh botol sosro, 

sedangkan kesadaran merek dan kemasan menyatakan tidak berpengaruh terhadap 

Keputusan pembelian produk teh botol sosro.  

Kata Kunci: Keputusan pembelian, pemasaran hijau, kesadaran merek, harga, 

kualitas produk dan kemasan 
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ABSTRACT 

The opportunity for the instant beverage and food industry in Indonesia is very high 

because of the level of consumption of its people. Teh Botol Sosro is a popular 

packaged tea in Indonesia. The purpose of the study was to examine the influence 

of green marketing, brand awareness, price, product quality and packaging on 

purchasing decisions for bottled tea product. Along with the times, competition in 

Indonesia, namely in the field of beverage special marketing, is getting tighter, one 

of which is sosro bottled tea products. The population and sample used in this study 

were 97 customers who consumed sosro bottled tea throughout Indonesia. This 

research questionnaire was distributed online via google form. This study uses 

purposive sampling technique by looking at the characteristics of respondents and 

the data is processed with the help of SPPS software. The results of this study prove 

that:  Green marketing, Price, Product quality affects purchasing decisions for 

sosro bottled tea products,  Brand awareness, Packaging has no effect on 

purchasing decisions for sosro bottled tea products. 

Keyword : Purchase decision, green marketing, brand awareness, price, product 

quality and packaging 



 

 

ix 

 

DAFTAR ISI 

HALAMAN SAMPUL ............................................................................................i 

HALAMAN JUDUL  .............................................................................................. ii 

HALAMAN PENGESAHAN ................................................................................ iii 

PERNYATAAN KEASLIAN SKRIPSI ................................................................. iv 

KATA PENGANTAR .............................................................................................. v 

ABSTRAK ............................................................................................................ vii 

ABSTRACT ........................................................................................................... viii 

DAFTAR ISI .......................................................................................................... ix 

DAFTAR TABEL .................................................................................................. xii 

DAFTAR GAMBAR ........................................................................................... xiii 

DAFTAR LAMPIRAN ........................................................................................ xiv 

BAB I  PENDAHULUAN ...................................................................................... 1 

A. Latar Belakang ................................................................................... 1 

B. Rumusan Masalah ............................................................................ 10 

C. Tujuan Penelitian............................................................................... 11 

D. Manfaat Penelitian ............................................................................ 11 

1. Manfaat teoritis ............................................................................. 11 

2. Manfaat Praktis ............................................................................. 11 

BAB II  TELAAH PUSTAKA DAN PERUMUSAN MODEL PENELITIAN ... 13 

A. Telaah Pustaka .................................................................................. 13 

1. Keputusan Pembelian .................................................................. 13 

2. Pemasaran Hijau .......................................................................... 16 

3. Kesadaran Merek ......................................................................... 18 

4. Harga............................................................................................ 19 

5. Kualitas Produk ........................................................................... 21 



 

 

x 

 

6. Kemasan ...................................................................................... 23 

B. Perumusan Model Penelitian............................................................ 25 

1. Penelitian Terdahulu .................................................................... 25 

2. Perumusan Hipotesis ................................................................... 29 

C. Kerangka Berpikir dan Model Empiris ............................................ 33 

BAB III  METODE PENELITIAN DAN TEKNIK ANALISIS DATA ............... 36 

A. Metode penelitian ............................................................................. 36 

1. Jenis penelitian ............................................................................ 36 

2. Lokasi penelitian.......................................................................... 36 

3. Waktu penelitian .......................................................................... 36 

4. Populasi dan sampel .................................................................... 37 

5. Sumber data ................................................................................. 39 

6. Teknik Pengumpulan Data ........................................................... 40 

7. Definisi konsep dan operasional variabel .................................... 41 

B. Teknis Analisis Data ........................................................................ 43 

1. Uji Instrumen ............................................................................... 44 

2. Analisis deskriptif ........................................................................ 46 

3. Uji Asumsi Klasik ........................................................................ 48 

4. Analisis Regresi Berganda ........................................................... 49 

BAB IV HASIL DAN PEMBAHASAN............................................................... 53 

A. Gambaran Umum Objek Penelitian ................................................. 53 

1. Sejarah Singkat Perusahaan ......................................................... 53 

2. Gambaran Umum Responden ...................................................... 56 

B. Analisis Data dan Pembahasan ........................................................ 59 

1. Uji Instrumen ............................................................................... 59 

2. Analisis Deskriptif ....................................................................... 61 



 

 

xi 

 

3. Uji Asumsi klasik......................................................................... 71 

4. Analisis Regresi Linier Berganda ................................................ 74 

5. Pembahasan ................................................................................. 78 

BAB V KESIMPULAN DAN SARAN ................................................................ 85 

A. Kesimpulan ...................................................................................... 85 

B. Saran ................................................................................................. 86 

DAFTAR PUSTAKA ............................................................................................ 88 

LAMPIRAN .......................................................................................................... 95 

 

 

  



 

 

xii 

 

DAFTAR TABEL 

Tabel 1. Top brand index Tahun 2020-2024............................................................ 4 

Tabel 2. Definisi Operasional Variabel ................................................................. 41 

Tabel 3. Definisi Operasional Variabel (Lanjutan)................................................ 42 

Tabel 4. Definisi Operasional Variabel (Lanjutan)................................................ 43 

Tabel 5. Responden Berdasarkan Jenis Kelamin .................................................. 57 

Tabel 6. Responden Berdasarkan Usia .................................................................. 57 

Tabel 7. Responden Berdasarkan Pendidikan ....................................................... 58 

Tabel 8. Hasil Uji Reliabilitas ............................................................................... 61 

Tabel 9. Jawaban Responden Variabel Keputusan Pembelian (Y) ........................ 62 

Tabel 10. Jawaban Responden Variabel Pemasaran Hijau (X1) ........................... 63 

Tabel 11. Jawaban Responden Variabel Kesadaran Merek (X2) .......................... 64 

Tabel 13. Jawaban Responden Variabel Harga (X3) ............................................. 66 

Tabel 14. Jawaban Responden Variabel Kualitas Produk (X4) ............................. 67 

Tabel 15. Jawaban Responden Variabel Kualitas Produk (Lanjutan) ................... 68 

Tabel 16. Jawaban Responden Untuk Variabel Kemasan (X5) ............................. 69 

Tabel 17. Jawaban Responden Untuk Variabel Kemasan (Lanjutan) ................... 70 

Tabel 18. Hasil Uji Normalitas Kolmogorov-Smirnov ......................................... 71 

Tabel 19. Hasil Uji Heteroskedasitisitas ............................................................... 72 

Tabel 20. Hasil Uji Multikolinearitas .................................................................... 73 

Tabel 21. Hasil Regresi Linier Berganda .............................................................. 74 

Tabel 22. Hasil Uji F ............................................................................................. 77 

Tabel 23. Hasil Uji Koefisien Determinasi ........................................................... 78 

 

  



 

 

xiii 

 

DAFTAR GAMBAR 

Gambar 1. Kerangka Berpikir ............................................................................... 34 

Gambar 2. Model Empiris ..................................................................................... 35 

 

  



 

 

xiv 

 

DAFTAR LAMPIRAN 

Lampiran 1. Kuesioner Penelitian ......................................................................... 95 

Lampiran 2. Tabulasi Data Variabel Keputusan Pembelian (Y) ........................... 99 

Lampiran 3. Tabulasi Data Variabel Pemasaran Hijau (X1) ............................... 102 

Lampiran 4. Tabulasi Variabel Kesadaran Merek (X2)....................................... 105 

Lampiran 5. Tabulasi variabel harga (X3) .......................................................... 108 

Lampiran 6. Variabel Kualitas Produk (X4) ........................................................ 111 

Lampiran 7. Tabulasi Variabel Kemasan (X5) ..................................................... 114 

Lampiran 8. Hasil Uji Validitas Variabel Keputusan Pembelian (Y) ................... 117 

Lampiran 9. Hasil Uji Validitas Variabel Pemasaran Hijau (X1) ......................... 118 

Lampiran 10. Hasil Uji Validitas Variabel Kesadaran Merek (X2) ...................... 119 

Lampiran 11. Hasil Uji Validitas Variabel Harga (X3) ....................................... 120 

Lampiran 12. Hasil Uji Validitas Variabel Kualitas Produk (X4) ....................... 121 

Lampiran 13. Hasil Uji Validitas Variabel Kemasan (X5) .................................. 122 

Lampiran 14. Hasil Uji Reliabilitas Variabel Keputusan Pembelian (Y) ............ 123 

Lampiran 15. Hasil Uji Reliabel Variabel Pemasaran Hijau (X1) ...................... 124 

Lampiran 16. Hasil Uji Reliabel Variabel Kesadaran Merek (X2) ..................... 125 

Lampiran 17. Hasil Uji Reliabel Variabel Harga (X3) ........................................ 126 

Lampiran 18. Hasil Uji Reliabel Variabel Kualitas Produk (X4) ........................ 127 

Lampiran 19. Hasil Uji Reliabel Variabel Kemasan (X5) ................................... 128 

Lampiran 20. Hasil Uji Normalitas ..................................................................... 129 

Lampiran 21. Hasil Uji Heteroskedastisitas ........................................................ 130 

Lampiran 22. Hasil Uji Multikolinieritas ............................................................ 131 

Lampiran 23. Riwayat Hidup Penulis ................................................................. 132 

  


