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MOTTO 

 

“How you live your life is your business, just remember, our hearts and our 

bodies are given to us only once. And before you know it, your heart is worn out” 

- Mr. Perlman (Elio’s Dad) 

 

“So if I'm losing a piece of me, Maybe I don't want heaven” 

- Troye Sivan 

“And before I’m gone in gratitude and love, I end, you have truly been a friend.” 

- Audrey Hepburn  
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ABSTRAK 

Pengembangan pariwisata di Kabupaten Brebes hingga kini masih 

tertinggal dibandingkan daerah tetangga seperti Tegal, Banyumas, dan Pemalang, 

meskipun memiliki potensi besar pada daya tarik wisata alam, budaya, maupun 

buatan. Penelitian ini mengkaji pengelolaan dan strategi komunikasi pariwisata di 

Brebes dengan menggunakan kerangka bauran pemasaran 5P Philip Kotler: 

Product, Price, Place, Promotion, dan People. Hasil penelitian menunjukkan bahwa 

Brebes memiliki lebih dari 55 objek wisata, namun hanya lima yang dikelola 

langsung oleh Dinas Pariwisata. Penetapan harga tiket mengacu pada Peraturan 

Bupati Nomor 14 Tahun 2024, dengan keterlibatan kelompok masyarakat lokal 

(Pokdarwis) sebagai implementasi community-based tourism. Keberagaman 

geografis wilayah pesisir dan pegunungan memberikan peluang diversifikasi 

produk wisata. Strategi promosi lebih banyak memanfaatkan media digital yang 

didukung event budaya. Temuan penelitian menegaskan bahwa pendekatan 

kolaboratif dan partisipatif antara pemerintah, masyarakat, dan pengelola menjadi 

kunci penguatan daya saing serta pengembangan pariwisata berkelanjutan di 

Brebes. 

 

Kata Kunci : Strategi komunikasi; pariwisata; marketing mix 5P. 
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  ABSTRACT 

Tourism development in Brebes Regency lags behind neighboring regions 

such as Tegal, Banyumas, and Pemalang despite its significant potential in natural, 

cultural, and man-made attractions. This study examines the management and 

communication strategies of tourism in Brebes using Philip Kotler’s 5P marketing 

mix framework: Product, Price, Place, Promotion, and People. The findings reveal 

that Brebes has more than 55 tourist destinations, yet only five are directly managed 

by the Tourism Office. Ticket prices follow Regional Regulation No. 14 of 2024, 

while local community groups (Pokdarwis) play a role in implementing 

community-based tourism. The regency’s diverse geography, consisting of coastal 

and mountainous areas, supports a variety of tourism opportunities. Promotional 

efforts focus mainly on digital platforms, complemented by cultural events. The 

study concludes that collaborative and participatory approaches between 

government, local communities, and tourism managers are crucial to strengthening 

Brebes’s competitiveness and achieving sustainable tourism development 

 

Keywords : Communication strategy; tourism; marketing mix 5P. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


