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ABSTRAK 

Dalam industri kosmetik yang berkembang pesat, persaingan antar merek semakin 

meningkat, terutama di segmen-segmen yang dicari seperti lipstik. Namun, Wardah 

sebagai top brand menujukkan penurunan pangsa pasar dalam 5 tahun terakhir. 

Penelitian ini bertujuan untuk menganalisis keputusan pembelian melalui variabel 

yang mempengaruhi, seperti kualitas produk, harga dan brand image. Metode yang 

digunakan adalah kuantitatif dengan pengumpulan data melalui non probability 

sampling dan Teknik accidental sampling, melibatkan 170 responden. Data 

dianalisis menggunakan SmartPLS dengan model SEM-PLS berdasarkan teori 

Theory of Planned Behavior (TPB). Hasil penelitian menujukkan bahwa: 1) kualitas 

produk berpengaruh positif terhadap keputusan pembelian, 2) harga berpengaruh 

positif terhadap keputusan pembelian, dan 3) brand image berpengaruh positif 

terhadap keputusan pembelian. Temuan ini memberikan konstribusi pada teori dan 

rekomendasi praktis bagi perusahaan. 

 

Kata kunci: Kualitas produk, harga, brand image, dan keputusan pembelian 
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ABSTRACT 

In the rapidly growing cosmetics industry, competition among brands is 

intensifying, especially in sought-after segments such as lipstick. However, 

Wardah, as a top brand, has shown a decline in market share over the past five 

years. This research aims to analyse purchasing decisions through influencing 

variables such as product quality, price, and brand image. The method used is 

quantitative with data collection through non-probability sampling and accidental 

sampling technique, involving 170 respondents. Data were analysed using 

SmartPLS with a SEM-PLS model based on the Theory of Planned Behavior (TPB). 

The research results show that: 1) product quality positively affects purchasing 

decisions, 2) price positively affects purchasing decisions, and 3) brand image 

positively affects purchasing decisions. These findings contribute to theory and 

provide practical recommendations for the company. 

 

Keyword: Product quality, price, brand image, and purchasing decisions 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

x 
 

DAFTAR ISI 

Halaman 

HALAMAN SAMPUL ............................................................................................ i 

HALAMAN JUDUL ............................................................................................... ii 

HALAMAN PENGESAHAN ................................................................................ iii 

PERNYATAAN KEASLIAN SKRIPSI ................................................................ iv 

KATA PENGANTAR ............................................................................................ v 

ABSTRAK ........................................................................................................... viii 

ABSTRACT .............................................................................................................. ix 

DAFTAR ISI ........................................................................................................... x 

DAFTAR TABEL ................................................................................................ xiii 

DAFTAR GAMBAR ............................................................................................ xv 

DAFTAR LAMPIRAN ........................................................................................ xvi 

BAB I PENDAHULUAN ....................................................................................... 1 

A. Latar Belakang .................................................................................................. 1 

B. Rumusan Masalah ............................................................................................. 6 

C. Tujuan Penelitian .............................................................................................. 6 

D. Manfaat Penelitian ............................................................................................ 6 

BAB II TELAAH PUSTAKA DAN PERUMUSAN MODEL PENELITIAN ... 11 

A. Telaah Pustaka ................................................................................................. 11 

1. Keputusan Pembelian .......................................................................... 11 

2. Kualitas Produk ................................................................................... 13 

3. Harga ................................................................................................... 14 

4. Brand image ........................................................................................ 16 

B. Perumusan Model Penelitian ......................................................................... 18 



 
 

xi 
 

1. Penelitian Terdahulu ......................................................................... 18 

2. Perumusan Hipotesis ........................................................................ 21 

3. Model Penelitian ............................................................................... 23 

BAB III METODE PENELITIAN DAN TEKNIK ANALISIS DATA ............... 51 

A. Metode Penelitian ........................................................................................... 51 

1. Jenis Penelitian.................................................................................... 51 

2. Lokasi Penelitian ................................................................................. 51 

3. Waktu Penelitian ................................................................................. 51 

4. Populasi dan Sampel ........................................................................... 52 

5. Sumber Data........................................................................................ 54 

6. Teknik Pengumpulan Data .................................................................. 54 

7. Definisi Konsep dan Operasional Variabel ......................................... 55 

B. Teknik Analisis Data ...................................................................................... 57 

1. Analisis Deskriptif .............................................................................. 57 

2. Analisis SEM (Structural Equation Modeling) .................................. 59 

3. Evaluasi PLS ....................................................................................... 60 

4. Evaluasi Model Pengukuran (Outer Model) ....................................... 60 

5. Evaluasi Model Struktural (Inner Model) ........................................... 63 

BAB IV PEMBAHASAN ..................................................................................... 66 

A. Gambaran Umum Objek Penelitian .............................................................. 66 

B. Gambaran Responden ..................................................................................... 71 

C. Analisis Data dan Pembahasan ...................................................................... 74 

BAB V KESIMPULAN DAN SARAN ................................................................ 99 

A. Kesimpulan ...................................................................................................... 99 



 
 

xii 
 

B. Saran ............................................................................................................... 100 

DAFTAR PUSTAKA ......................................................................................... 102 

LAMPIRAN ........................................................................................................ 107 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xiii 
 

DAFTAR TABEL 

Halaman 

Tabel 1. Definisi Operasional Variabel ................................................................. 55 

Tabel 2. Definisi Operasional Variabel (Lanjutan) ............................................... 56 

Tabel 3. Skala Likert ............................................................................................. 58 

Tabel 4. Interpretasi Nilai Indeks .......................................................................... 59 

Tabel 5. Karakteristik Responden Berdasarkan Jenis Kelamin ............................ 72 

Tabel 6. Karakteristik Responden Berdasarkan Usia ............................................ 72 

Tabel 7. Karakteristik Responden Berdasarkan Pendidikan Terakhir .................. 73 

Tabel 8. Karakteristik Responden Berdasarkan Pekerjaannya ............................. 73 

Tabel 9. Jawaban Responden Variabel Kualitas Produk ...................................... 75 

Tabel 10. Jawaban Responden Variabel Kualitas Produk (Lanjutan)................... 76 

Tabel 11. Jawaban Responden Variabel Harga..................................................... 77 

Tabel 12. Jawaban Responden Variabel Brand image .......................................... 78 

Tabel 13. Jawaban Responden Variabel Brand image (Lanjutan) ........................ 79 

Tabel 14. Jawaban Responden Variabel Keputusan Pembelian ........................... 80 

Tabel 16. Evaluasi Validitas Konvergen ............................................................... 82 

Tabel 18. Konstruk Reliabilitas dan Validitas ...................................................... 83 

Tabel 19. Evaluasi Validitas Diskriminan ............................................................ 84 

Tabel 20. Outer VIF .............................................................................................. 86 

Tabel 21. Signifikansi dan Relevansi (Outer Weight) .......................................... 87 

Tabel 23. Collinearity Statistic (Inner VIF) .......................................................... 88 

Tabel 24. R Square ................................................................................................ 89 

Tabel 25. F Square ................................................................................................ 90 

Tabel 26. Hasil Uji Q Square ................................................................................ 91 



 
 

xiv 
 

Tabel 27. PLS Predict ........................................................................................... 92 

Tabel 28. Path Coefficient .................................................................................... 93 

Tabel 29. Pengujian Hipotesis .............................................................................. 94 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xv 
 

DAFTAR GAMBAR 

 

Halaman 

Gambar 1. Top Brand Index Kategori Lipstik ........................................................ 2 

Gambar 2. Model Penelitian ................................................................................. 23 

Gambar 3. Lipstik Wardah Seri Exclusive ............................................................ 68 

Gambar 4. Lipstik Wardah Seri Colorfit ............................................................... 69 

Gambar 5. Lipstik Wardah Seri Every Day .......................................................... 70 

Gambar 6. Lipstik Wardah Seri Glasting Liquid Lip ............................................ 71 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xvi 
 

DAFTAR LAMPIRAN 

Halaman 

Lampiran 1. Kuesioner ........................................................................................ 107 

Lampiran 2. Tabulasi Data Kualitas Produk ....................................................... 113 

Lampiran 3. Tabulasi Data Harga ....................................................................... 118 

Lampiran 4. Tabulasi Data Brand Image ............................................................ 123 

Lampiran 5. Tabulasi Data Keputusan Pembelian .............................................. 128 

Lampiran 6. Gambar Hasil Evaluasi Outer Loading .......................................... 133 

Lampiran 7. Nilai Outer Loading........................................................................ 134 

Lampiran 8. Konstruk Reliabilitas dan Validitas ................................................ 135 

Lampiran 9. Evaluasi Validitas Diskriminan – Cross Loading .......................... 136 

Lampiran 10. Outer VIF ...................................................................................... 137 

Lampiran 11. Signifikansi dan Relevansi Outer Weight ..................................... 138 

Lampiran 12. Inner VIF ...................................................................................... 139 

Lampiran 13. R Square ....................................................................................... 140 

Lampiran 14. F Square ....................................................................................... 141 

Lampiran 15. Q Square ....................................................................................... 142 

Lampiran 16. PLS Predict ................................................................................... 143 

Lampiran 17. Gambar Hasil Uji Bootstrapping .................................................. 144 

Lampiran 18. Path Coefficient ............................................................................ 145 

Lampiran 19. Riwayat Hidup Penulis ................................................................. 146 

 

 

 

 

 

 


