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Peningkatan jumlah produksi dan pendapatan UMKM GO-Dhin keripik daun singkong Kecamatan Tonjong menjadi fenomena keberlangsungan usahanya. Penelitian ini bertujuan untuk mengetahui pengaruh harga, promosi dan kualitas produk terhadap keputusan pembelian dengan citra merek sebagai variabel mediasi. Data diperoleh dari 180 konsumen UMKM GO-Dhin keripik daun singkong yang dijadikan responden menggunakan kuesioner dan dianalisis dengan SEM melalui SmartPLS. Hasil analisis menunjukan bahwa: 1) harga berpengaruh positif citra merek. 2) promosi berpengaruh positif terhadap citra merek. 3) kualitas produk berpengaruh positif terhadap citra merek. 4) citra merek berpengaruh positif terhadap keputusan pembelian 5) harga tidak berpengaruh keputusan pembelian. 6) kualitas produk berpengaruh positif terhadap keputusan pembelian. 7) promosi berpengaruh positif terhadap keputusan pembelian. 8) citra merek mampu memediasi pengaruh harga terhadap keputusan pembelian. 9) citra merek mampu memediasi pengaruh promosi terhadap keputusan pembelian. 10) kualitas produk mampu memediasi pengaruh kualitas produk terhadap keputusan pembelian.
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The increase in production volume and income of GO-Dhin cassava leaf chips UMKM in Tonjong Subdistrict has become a phenomenon in the sustainability of their business. This study aims to determine the influence of price, promotion, and product quality on purchasing decisions with brand image as a mediating variable. Data was collected from 180 consumers of GO-Dhin cassava leaf chips, who were selected as respondents using a questionnaire and analyzed using SEM via SmartPLS. The analysis results show that: 1) price has a positive effect on brand image. 2) promotion has a positive effect on brand image. 3) Product quality has a positive effect on brand image. 4) Brand image has a positive effect on purchasing decisions. 5) Price does not influence purchasing decisions. 6) Product quality has a positive effect on purchasing decisions. 7) Promotion has a positive effect on purchasing decisions. 8) Brand image can mediate the effect of price on purchasing decisions. 9) Brand image can mediate the influence of promotion on purchasing decisions. 10) Product quality can mediate the influence of product quality on purchasing decisions.
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