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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh aksesibilitas, daya
tarik, digital marketing, fasilitas dan word of mouth terhadap keputusan
berkunjung pada pariwisata di Kabupaten Banyumas bagian barat, di mana
jumlah kunjungan wisatawan pada tahun 2022-2024 mengalami penurunan
pada objek wisata. Metode penelitian menggunakan pendekata non-
probability sampling dengan teknik acidental sampling yang melibatkan
220 responden. Analisis data dilakukan menggunakan Smart Pls dengan
model Structural Equation Modeling Partial Least Square (SEM-PLS).
Hasil penelitian menujukan bahwa variabel aksesibilitas, daya tarik, digital
marketing dan fasilitas berpengaruh positif dan signifikan terhadap
keputusan berkunjung, sedangkan variabel word of mouth tidak
berpengaruh terhadap keputusan berkunjung wisatawan. Temuan ini
mengidetifikasi perlunjua peningkatan kualitas aksesibilitas, daya tarik,
digital marketing dan fasilitas untuk mengatasi penurunan jumlah
kunjungan wisatawan di Kabupaten Banyumas bagian barat, sementara
efektifitas strategi word of mouth perlu di evaluasi kembali.

Kata kunci : Pemasaran, aksesibilitas, daya tarik, digital marketing,
fasilitas dan word of mouth.
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ABSTRAC

This study aims to analyze the influence of accessibility, attractiveness, digital
marketing, facilities, and word-of-mouth recommendations on tourism Visit
decisions in the western region of Banyumas Regency, where the number of tourist
visits from 2022 to 2024 has decreased at tourist attractions. The research method
employs a non-probability sampling approach using random sampling techniques
involving 220 respondents. Data analysis was conducted using Smart PLS with the
Structural Equation Modeling Partial Least Squares (SEM-PLS) model. The
results indicate that the variables of accessibility, attractiveness, digital marketing,
and facilities have a positive and significant influence on visit decisions, while the
word-of-mouth recommendation variable does not influence tourist visit decisions.
These findings identify the need to improve the quality of accessibility,
attractiveness, digital marketing, and facilities to address the decline in tourist
visits in the western part of Banyumas Regency, while the effectiveness of word-of-
mouth strategies needs to be re-evaluated.

Keywords: Marketing, accessibility, attractiveness, digital marketing, facilities,
and word-of-mouth.
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