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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh destination image, e-wom ,
kualitas pelayanan, digital marketing, dan fasilitas terhadap keputusan berkunjung
wisatawan ke Wisata Alam Sirah Pemali. Latar belakang penelitian ini didasari oleh
fenomena fluktuasi jumlah kunjungan yang berpotensi memengaruhi pendapatan
wisata. Penelitian menggunakan pendekatan kuantitatif dengan metode survei dan
penyebaran kuesioner kepada 270 responden. Teknik analisis data dilakukan
dengan Partial Least Squares Structural Equation Modeling (PLS-SEM)
menggunakan software SmartPLS. Hasil penelitian menunjukkan bahwa
destination image, e-wom, dan fasilitas berpengaruh terhadap keputusan
berkunjung. Sementara itu, digital marketing dan kualitas pelayanan tidak
berpengaruh terhadap keputusan berkunjung. Temuan ini memberikan rekomendasi
agar pengelola wisata lebih memfokuskan strategi pengembangan pada penguatan
citra destinasi, peningkatan ulasan positif, pelayanan yang optimal, dan penyediaan
fasilitas yang mendukung kenyamanan pengunjung.

Kata kunci: Destination Image, E-Wom, Kualitas Pelayanan, Digital Marketing,
Fasilitas, Keputusan Berkunjung



ABSTRACT

This study aims to analyze the influence of destination image, e-wom, service
quality, digital marketing, and facilities on tourists' visiting decisions to Wisata
Alam Sirah Pemali. The background of this research is based on the phenomenon
of fluctuating visitor numbers, which potentially affects tourism revenue. A
quantitative approach was employed using a survey method and questionnaires
distributed to 270 respondents. Data analysis was conducted using Partial Least
Squares Structural Equation Modeling (PLS-SEM) with SmartPLS software. The
results show that destination image, e-wom, and facilities significantly influence
visiting decisions. Meanwhile, digital marketing and service quality have no
significant effect on visiting decisions. These findings suggest that tourism
managers should focus development strategies on strengthening the destination
image, increasing positive reviews, providing optimal services, and offering
facilities that support visitor comfort.

Keywords: destination image, e-wom, service quality, digital marketing, facilities,
visiting decision
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