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ABSTRAK

Komponen kunci keberlanjutan industri pariwisata adalah minat untuk berkunjung
kembali, terurama dalam hal meningkatkan jumlah pengunjung. Penelitian ini
berfokus pada kawasan wisata di Kecamatan Baturraden, yang dikenal karena
potensi alam dan objek wisata yang beragam tetapi masih perlu diperkuat untuk
mendorong kunjungan kembali. Tujuan dari penelitian ini adalah untuk memastikan
bagaimana city branding, daya tarik wisata, electronic word of mouth (E-WOM),
dan motivasi wisata berpengaruh terhadap minat berkunjung kembali secara positif
dan signifikan. Penelitian ini menggunakan metodologi pendekatan kuantitatif,
dengan metode pengambilan sampel purposive sampling sebanyak 97 responden
yang pernah berkunjung ke kawasan wisata di Kecamatan Baturraden. Tekhnik
analisis data menggunakan bantuan perangkat lunak SPSS versi 25, dengan metode
analisis regresi linier berganda. Pada penelitian ini didapatkan hasil bahwa, 1) City
Branding secara positif dan signifikan mempengaruhi minat berkunjung kembali.
2) Daya Tarik Wisata secara positif dan signifikan mempengaruhi minat berkunjung
kembali. 3) Electronic Word Of Mouth (E-WOM) secara positif dan signifikan
mempengaruhi minat berkunjung kembali. 4) Motivasi Wisata secara positif dan
signifikan mempengaruhi minat berkunjung kembali.

Kata Kunci : Minat Berkunjung Kembali, City Branding, Daya Tarik Wisata,
Electronic Word Of Mouth (E-WOM), Motivasi Wisata
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ABSTRACT

The key component of the sustainability of the tourism industry is the interest of
unkunjung back, is very much in terms of increasing the number of visitors. This
research focuses on the tourist area in Baturraden District, which is known because
of the natural potential and diverse tourist attractions but still needs to be
strengthened not to re -visit the visit. The purpose of this study is to do the city
branding for how, tourist attractions, electronic Mouth (E-WOM), and tourism
motivation affect the interest in visiting positively and intentions. This research is a
quantitative approach methodology, the method of sampling purposive sampling is
97 responses that have visited the tourist area in Baturraden District. Data analysis
techniques using the assistance of SPSS Version 25 software, Multiple Linear
Regression Analysis Method. In this study the results of Bawha, 1) Branding City
positively and significantly affect the interest in visiting. 2) Tourist attraction
positively and significantly affects the interest in visiting. 3) Electronic words from
word of mouth (e-wom) positively and are meaningful affecting the interest in
visiting again. 4) Tourism motivation positively and significantly affects the interest
in visiting.

Keywords: Interest in Re-Visiting, City Branding, Tourist Attractions, Electronics
Word Mouth (E-WOM), Tourism Motivation
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