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ABSTRAK

Penelitian ini bertujuan untuk menganalisis digital marketing, brand
awareness, celebrity endorser dan citra merek terhadap keputusan pembelian
minuman kesehatan merek kiranti. Penelitian ini dilakukan pada konsumen yang
mengkonsumsi produk kiranti diseluruh wilayah indonesia. Data yang digunakan
pada penelitian adalah data primer yang diperoleh dari penyebaran kuesioner
kepada para responden yang mengkonsumsi produk kiranti secara online melalui
google from. Sampel pada penelitian ini sebanyak 97 responden. Teknik dalam
pengambilan sampel teknik non probability sampling dengan metode accidental
sampling. Analisis pada penelitian ini menggunakan analisis regresi linear berganda
dengan bantuan SPSS versi 26. Berdasarkan hasil penelitian menunjukan bahwa
digital marketing, brand awareness, celebrity endorser dan citra merek
berpengaruh positif terhadap keputusan pembelian minuman kesehatan merek
Kiranti.

Kata kunci : Digital marketing, Brand awareness, Celebrity endorser, Citra merek,

Keputusan pembelian.
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ABSTRACT

This study aims to analyze digital marketing, brand awareness, celebrity
endorsers and brand image on purchasing decisions for the Kiranti brand health
drink. This research was conducted on consumers who consume products in
approximately all regions of Indonesia. The data used in this study are primary
data obtained from distributing questionnaires to respondents who consume
Kiranti products online via Google from. The sample in this study were 97
respondents. Techniques in sampling non-probability sampling technique with
accidental sampling method. The analysis in this study used multiple linear
regression analysis with the help of SPSS version 26. Based on the results of the
study, it showed that digital marketing, brand awareness, celebrity endorsers and
brand image had a positive effect on purchasing decisions for the Kiranti brand of
health drinks.

Keywords: Digital marketing, Brand awareness, Celebrity endorser, Brand image,
Purchase decision.
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