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ABSTRAK

Keputusan pembelian merupakan proses ketika konsumen mempertimbangkan
berbagai faktor sebelum memutuskan untuk membeli suatu produk. Proses ini
sangat dipengaruhi oleh kualitas produk yang ditawarkan, cara promosi yang
dilakukan, kemudahan lokasi, inovasi produk, serta cita rasa khususnya pada
produk makanan dan minuman. Fenomena di lapangan khususnya pada UMKM
Paguyuban Pedagang Benda (PAPEDA) yaitu adanya penurunan penjualan pada
waktu tertentu. Penelitian ini bertujuan untuk mengetahui pengaruh kualitas
produk, promosi, lokasi, inovasi produk, dan cita rasa terhadap keputusan
pembelian pada konsumen UMKM Paguyuban Pedagang Benda (PAPEDA).
Penelitian dilakukan di Desa Benda, kecamatan Sirampog, kabupaten Brebes.
Penelitian menggunakan metode kuantitatif dengan 290 responden yang dipilih
melalui simple random sampling dengan teknik analisis data Partial Least Square
Structural Equation Modeling (PLS-SEM) melalui aplikasi SmartPLS 4.0. Hasil
penelitian menunjukkan bahwa kualitas produk, lokasi dan inovasi produk
berpengaruh positif terhadap keputusan pembelian, tetapi promosi dan cita rasa
tidak berpengaruh terhadap keputusan pembelian.

Kata Kunci: Kualitas Produk, Promosi, Lokasi, Inovasi Produk, Cita Rasa,
Keputusan Pembelian.
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ABSTRACT

Purchasing decisions are a process in which consumers consider various factors
before deciding to purchase a product. This process is heavily influenced by the
quality of the product offered, promotional methods, location convenience, product
innovation, and taste, especially for food and beverage products. A common
phenomenon in the field, particularly among MSMEs belonging to the Paguyuban
Perdagangan Benda (PAPEDA), is a decline in sales at certain times. This study
aims to determine the influence of product quality, promotion, location, product
innovation, and taste on purchasing decisions among consumers of the Paguyuban
Perdagangan Benda (PAPEDA) MSMEs. The study was conducted in Benda
Village, Sirampog District, Brebes Regency. The study used a quantitative method
with 145 respondents selected through purposive sampling and Partial Least
Square Structural Equation Modeling (PLS-SEM) data analysis using the
SmartPLS 4.0 application. The results showed that product quality, location, and
product innovation had a positive effect on purchasing decisions, but promotion
and taste did not.

Keywords: Product Quality, Promotion, Location, Product Innovation, Taste,
Purchasing Decisions.



DAFTAR ISI

PROPOSAL SKRIPSL... .ottt i
PROPOSAL SKRIPSL.....oiiiiiiiieeieciestee ettt i
HALAMAN PENGESAHAN ..ottt il
PERNYATAAN KEASLIAN SKRIPSI.....cociiiiiiiiiiieeiereseee e v
MOTO PERSEMBAHAN ...c..ooitiiiiiiitcet ettt sttt \4
KATA PENGANTAR ...ttt ettt st seees vi
ABSTRAK ...ttt ettt et eee 1X
ABSTRACT ...ttt ettt et et X
DAFTAR IST ..ottt saees Xi
DAFTAR TABEL.....ooiiiieee ettt ettt Xiv
DAFTAR GAMBAR ...ttt XVvi
DAFTAR LAMPIRAN ..ottt Xvil
BAB I PENDAHULUAN ..ottt ettt 1
A. Latar BelaKang........c..ccocoviiiiiiiiiiiiiiicccecceee e 1

B. Rumusan Masalah...........ccccooiiiiiiiiiee e 7

C. Tujuan Penelitian .......c.c.ooveiiiiiiiieiininieeececeeeese e 7
D.Manfaat Penelitian............cccoiiiiiiiiiiiii e 8

BAB Il TELAAH PUSTAKA DAN PERUMUSAN MODEL PENELITIAN .....10
A. Telaah PUstaka ........cocovieiiiiiiiieeeeeee e 10

1. Keputusan Pembelian .............coccoviiiiiniiiniiniieeeeeeee 10

2. Kualitas Produk ..........cccooiiiiiiiiiiiieeeeeee e 11

3. PIOMOST c.etietteeeetet ettt ettt 12

I 0 < 1 OO PR SRS 13

xi



5. IN0VAST ProdUK .....ooooviiiiiiiii 14

6. Cita RASA.....oiuiiiieiieieie ettt 15

B. Rumusan Model Penelitian............cccooverirvienieniniinieneeenceeseesecenen 16
1. Penelitian Terdahulu.........cccooiiiiiiiiii e 16

2. Perumusan HIPOtesiS .......ccveeriiiiiieiiieiiieciiesiie ettt eeiee e 25

3. Kerangka Pemikiran ..........cccccoooieiiiiiieiiieie e 31
BAB IIIl METODOLOGI PENELITIAN DAN TEKNIK ANALISIS DATA........ 32
A. Metode Penelitian.......oceeveeieriiienieniieeeeeieeeeeecee e 32
1. Jenis Penelitian ..........coeeieiiiiieiieniiiiieeieeieeiteseeee st 32

2. Lokasi Penelitian ..........ccccevieiiirienieiieiesec e 32

3. Waktu Penelitian.......cccoveerieeiienienieiieeiescee e 32

4. Populasi dan Sampel..........cccveeiiiiiiiiiciieeeece e 32

5. SuMber Data ......ooiiiiiiiiiiiee e 34

6. Teknik Pengumpulan Data...........cccoooiviiiiiiininiiiccccneceens 34

7. Definisi Konsep dan Oprasional Variabel...............ccccoevvieviieirennnnne. 35

B. Teknik Analisis Data.........ccccoiiiiiiiineiiiinieneeccee e 38
1. Analisis DesKriptif........cccooiiiiiiiniiiiiiicceccce s 39

2. Analisis SEM (Structural Equation Modeling) ................................ 40
3.Evaluasi PLS ... 42

4. Evaluasi Model Pengukuran (Outer Model) .................cccceuveeuuennnn. 42

5. Discriminant Validity ...........ccooooeeviieiiieiieiieiieee et 44

6. Collinearity Statistics (Outer VIF) ........cccooouvoevioienieniienenieeseeens 45

8. Evaluasi Model Structural (Inner Model) ...................ccceuveeeuenenn.... 45
BAB IV HASIL DAN PEMBAHASAN .....oooiiiieiteeeeeeeee e 49
A. Gambaran Umum Objek Penelitian.............ccoevveeviieniieiiienienieenieeens 49
B. Gambaran Umum Responden.............ccceevvierieniienieeiienieeieeeeeeve e 50

Xii



1. Gambaran Umum Responden............cccocceeeiiieniieiinnieeiiienieeieeee 50

C. Analisis Data dan Pembahasan.............coccoooiiiiiiiniiiiiiiees 54

1. Analisis DesKriptif........ccoceeviiiiiiiiieiieeiieeece e 54

2. Evaluasi Model Pengukuran (Outer Model)..................cccoccveeuenn.. 64

3. Evaluasi Model Struktural (Inner Model) ...............ccccceveeuveeuvannnnne. 74

4. Pembahasan .........ccooiiiiiiiiniieiee e 86

BAB V KESIMPULAN DAN SARAN .....ooiitiieeeeeeee e 93
AL KESIMPULAN....coviiiiiiiieiie et ss e e e ssneennees 93

Bl SAran c..oooiii e 94
DAFTAR PUSTAKA ...ttt ettt st 97
LAMPIRAN-LAMPIRAN .....cctiiitiieiiiteeee ettt 101

xiii



DAFTAR TABEL

Tabel 1 Data Pendapatan Anggota UMKM 2024 ..........cccoevvvieirieeciienieeiierieeveeeee. 3
Tabel 2. SKala LIKErt .......ccueeveiiiiieeieeee e 35
Tabel 3 Definisi Oprasional Variabel .............cccccoevieriieiiiniiiiieciecieecee e 36
Tabel 4. Tabel Skala Pengukuran..............cccccveriiriiieniieniieiiecieeeee e 39
Tabel 5. Nilai INAEKS ....oveiiieiiieie s 40
Tabel 6. Tabel KUCSIONET ....cc..ovuiiiiiiiiiieiieieeiieeeeeeee et 50
Tabel 7. Responden Berdasarkan Jenis Kelamin .........cccccoecvveveiienienciiiniiiieenneenne, 51
Table 8. Responden Berdasarkan Usia..........c.coccueviieniiniiieniiiiieniecieee e 51
Tabel 9. Responden Berdasarkan Pendidikan..............coccoeiiiiiiiniiiiiiniiiiiieee 52
Tabel 10. Responden Berdasarkan Pekerjaan .............ccoeoveniiiiiieniiniiiiniecieeene 53
Tabel 11. Jawaban Responden Variabel Kualitas Produk .............ccccooviininennnne 55
Tabel 12. Jawaban Responden Variabel Promosi.........cccceecveveiienieniiinie e, 57
Tabel 13. Jawaban Responden Variabel LoKasi .........ccccceevienciienieniiinieiieeee 59
Tabel 14. Jawaban Responden Variabel Inovasi Produk ............ccccoeceiiiininnnnne 60
Tabel 15. Jawaban Responden Variabel Cita Rasa...........coccevvieniiiciieniiniieenne 61
Tabel 16. Jawaban Respoden Variabel Keputusan Pembelian ..............ccccceeneeeee. 63
Table 17. Nilai Loading Factor Konstruk Independen Kualitas Produk................ 66
Tabel 18. Nilai Loading Factor Konstruk Independen Promosi..........ccccceceeneeee. 66
Tabel 19. Nilai Loading Factor Konstruk Independen Lokasi..........c..ccccceeeneene. 67
Tabel 20. Nilai Loading Factor Konstruk Independen Inovasi Produk................. 67
Tabel 21. Nilai Loading Factor Konstruk Independen Cita Rasa ............ccccceeee.e. 67
Tabel 22. Nilai Loading Factor Konstruk Dependen Keputusan Pembelian ........ 68
Tabel 23. Construct Realiability dan Validity............cccocoeevoeniiiniiniiniiinieeneenne, 69

Xiv



Tabel 24.

Tabel 25.

Tabel 26.

Tabel 27.

Tabel 28.

Tabel 29.

Tabel 30.

Tabel 31.

Tabel 32.

Tabel 33.

Tabel 34.

Tabel 35.

Tabel 36.

Tabel 37.

Nilai CroSs LOAAING ..........ccuevevieeiiieiieciiieieeseesieesee e sve e eae s 71
Fornell-Larcker Criterion Discriminant Validity ............ccccccevvvueennnnen. 71
QUICT VIP ...ttt et 72
Signifikansi dan Relevansi Quter Weight ................cccooveecienceneinnennnne. 73
Colonearity Statistics (INNEr VIF).........ccoccoueveeecieeieeiiesieeieienieeieeee 75
RoSQUATC. ...t 75
FoSQUAT..c...coiiiii s 76
O? Prediktif Relevence ..............ccccecevoueneeneeiinienieiieseeeseesie e 77
Hasil Perhitungan PLS Predict...........ccocooeviiiiiiiniinininiiiiiiccene, 78
Hasil t-StatiStIK c..eoveeiiiiciicic e 79
Konfidensi Interval ...........cocooiiiiniiiniiiicccce e 80
TOtal Direct Effect.......cocucoiioiiiiiiiiiieiiiiiieieneesiteteeeeeeeese s 83
HasT] HIPOLESIS ..ottt 85
Model SRMR ..ot 86

XV



DAFTAR GAMBAR

Gambar 1 Kerangka Pemikiran

Gambar 2. Hasil Uji Outer Model.............ccoouveiiiiiiieniieiiecieeieeeeecie e

Gambar 3. Hasil Pengujian HIpOtesis .......c..ccveviiiiiiieriieeieenieeieesie e eve e

Xvi



Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran

Lampiran

DAFTAR LAMPIRAN

1. Kuisioner Penelitian ...........ccoccceviiiiiiiiiiiiiniciiceccececeeee 101
2. Tabulasi Data Variabel Kualitas Produk ............cccoccooieiiniininin. 106
3. Tabulasi Variabel Promosi ...........cccooeeriieienieninienieieeieseeeeene 120
4. Tabulasi Variabel LoKasi........cccccevirienieniiniiiieeeieeeeeeseeene 134
5. Tabulasi Variabel Cita Rasa ........ccccooeevieriiinieniiiinieiceieneeceene 163
6. Tabulasi Variabel Keputusan Pembelian.............cccocveevivenvennennen. 177
7. Nilai Loading FACLOF ............cocovueecuienieeciieiieeieieiiesieeeieeseesseenenas 191
8. Output Construk Reliability...........cccooeeeeeeeieeniiiiiiiieeiieeeiieeeeneenns 192
9. Nilai Cross LOAAING............cccveieiiciaieaieiieeeeeese e 193
10. Fornell-Larcker Criterion Discriminant Validity ........................ 195
11. Output Collinerarity Statistic Outer VIF (Outer VIF).................. 196
12. Output Signifikansi dan Relevansi Outer Weight......................... 197
13. Output Colinearity Statistic (Inner VIP) .........ccccooeevevceeecevennnnne. 199
T4, QUIPUE R2.....oeieeeeeeeeeese ettt 200
IS5, OQUIPUE F2....oiiieeeeeeese ettt 201
L6, QUIPUE Q2 ..ottt 202
17. Output Hasil Perhitungan PLS-Predict ...........cccocveveevenvcncnnne. 203
18. Output Hasil T-StAtISIC .........ccooueviieiiaiieiiiieeeee e 204
19. Confidence Interval 95% dari Koefisien jalur............cccccoceevennnee 205
20. Total direct Efect ........c.oooueeeeeiiieiieeieeeese et 206
21. Output model (SRMR) ..c.ovuiiiiiiiiiiiiiiieneeeeseee 207
22. Gambar Hasil Uji Outer Model .........cccccoeriiniininiiniiiiiniincnen. 208
23. Daftar Riwayat Hidup......c..cocoviiniiiiniiiiiicccccce 209

xvil



