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Tujuan dari penelitian ini adalah untuk menganalisis beberapa faktor, seperti brand awareness, brand image, kualitas produk iklan, dan harga, mempengaruhi kecenderungan konsumen untuk membeli Le Minerale. Data primer dikumpulkan untuk penelitian ini dengan memberikan kuesioner kepada para partisipan. Sebanyak 97 partisipan termasuk dalam sampel. Strategi pengambilan sampel mengandalkan pemilihan sampel secara acak, atau "accidental sampling". Dalam penelitian ini, data dianalisis dengan menggunakan SPSS V.25. Penelitian ini menemukan bahwa terdapat hubungan positif antara brand awareness dan minat beli, brand image dan minat beli, kualitas produk dan minat beli, iklan dan minat beli, serta harga dan minat beli.
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The purpose of this research is to analyze how several factors, such as price, advertising, product quality, and brand recognition, affect consumers' propensity to buy Le Minerale. Primary data were collected for this research by the administration of questionnaires to participants. A total of 97 participants were included in the sample. The sampling strategy relied on a random selection of samples, or "accidental sampling." In this research, data was analyzed using SPSS V.25. This study found that there was a positive relationship between brand awareness and purchase intent, brand image and purchase intent, product quality and purchase intent, advertising and purchase intent, and price and purchase intent.
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