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ABSTRAK 

 

Keputusan pembelian mencerminkan tingkat ketertarikan dan keyakinan 

konsumen terhadap suatu produk. Penelitian ini menganalisis pengaruh product 

packaging information, price, brand trust, brand image, dan kualitas produk 

terhadap keputusan pembelian konsumen UMKM Remojong di Kabupaten 

Brebes Selatan dengan pendekatan kuantitatif dan sampel 260 responden 

menggunakan purposive sampling. Hasil penelitian menunjukkan bahwa 

product packaging information, price, brand image, dan kualitas produk 

berpengaruh positif signifikan, sedangkan brand trust dan inovasi tidak 

signifikan. Temuan ini menekankan pentingnya peningkatan kualitas produk, 

kemasan yang informatif, dan penguatan citra merek untuk meningkatkan daya 

saing dan stabilitas penjualan di pasar lokal. 

 

Kata Kunci: Product Packaging Information, Price, Brand Trust, Brad Image, 

Kulitas Produk, Inovasi, Keputusan pembelian 
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ABSTRACT 

 

Purchase decisions reflect the level of consumer interest and confidence in a 

product. This study analyzes the influence of product packaging information, 

price, brand trust, brand image, and product quality on the purchasing decisions 

of consumers of UMKM Remojong in Brebes Regency using a quantitative 

approach with a sample of 260 respondents selected through purposive 

sampling. The results indicate that product packaging information, price, brand 

image, and product quality have a significant positive effect, while brand trust 

and innovation are not significant. These findings highlight the importance of 

improving product quality, providing informative packaging, and strengthening 

brand image to enhance competitiveness and stabilize sales in the local market 

Keywords: Product Packaging Information, Price, Brand Trust, Brand Image, 

Product Quality, Inovation, Purchase Decision. 
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