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ABSTRACT
This study aims to determine and analyze the influence of brand image, advertising, product quality and price on purchasing decisions (Case Study on Rinso Detergent). The type of research conducted in this study is a type of quantitative research. The population used in this study are people who understand the product and information about Rinso Detergent whose number is unknown throughout Indonesia and the sample used in this study was 96 respondents. The data collection method in this study is data obtained directly from filling out questionnaires distributed by respondents online via google form. Analysis of the data used in this study used instrument test data analysis, descriptive analysis, multiple linear regression analysis, and classical assumption test. The instrument validity test in this study used the Product Moment and the reliability test used the Cronbach Alpha test. Data analysis used multiple linear regression analysis by using several tests including t test, f test, test the coefficient of determination. Data analysis with classical assumption test used three tests including normality test, heteroscedasticity test, and multicollinearity test. Data analysis in this study was processed using the SPSS version 26 software application.
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