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ABSTRAK 

Sektor Usaha Mikro, Kecil dan Menengah (UMKM) merupakan sektor yang 

memberikan dampak krusial bagi kemajuan perekonomian Indonesia. Namun, 

berkembang dan bertambahnya UMKM  dapat menimbulkan persaingan yang ketat 

antar pelaku UMKM tersebut. Maka dari itu, penelitian ini perlu dilakukan untuk 

mengetahui faktor-faktor yang dapat memberikan pengaruh terhadap keputusan 

pembelian konsumen dengan melakukan analisis faktor kualitas produk, electronic 

word of mouth, lokasi dan minat beli sehingga nanti dapat meningkatkan 

pendapatan mereka. Dalam penelitian ini menggunakan pendekatan kuantitatif 

dengan metode accidental sampling. Responden dalam penelitian ini berjumlah 170 

konsumen UMKM yang diperoleh melalui penyebaran kuesioner. Alat analisis 

yang digunakan dalam penelitian ini yaitu SmartPLS melalui metode Structural 

Equation Modeling (SEM). Hasil analisis pada penelitian ini menunjukkan: 1) 

kualitas produk berpengaruh positif terhadap keputusan pembelian, 2) electronic 

word of mouth tidak berpengaruh terhadap keputusan pembelian. 3) lokasi 

berpengaruh positif terhadap keputusan pembelian, 4) kualitas produk berpengaruh 

positif terhadap minat beli, 5) electronic word of mouth berpengaruh positif 

terhadap minat beli, 6) lokasi tidak berpengaruh terhadap minat beli konsumen, 7) 

minat beli memberikan pengaruh positif terhadap keputusan pembelian, 8) minat 

beli memediasi kualitas produk terhadap keputusan pembelian, 9) minat beli 

memediasi electronic word of mouth  terhadap keputusan pembelian, 10) minat beli 

tidak memediasi lokasi terhadap keputusan pembelian. 

 

Kata Kunci: Keputusan Pembelian, Minat Beli, Kualitas Produk, Electronic Word 

of Mouth  ̧dan Lokasi. 
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ABSTRACT 

The Micro, Small and Medium Enterprises (MSMEs) sector is a sector that has a 

crucial impact on the progress of the Indonesian economy. However, the 

development and increase of MSMEs can lead to tight competition between MSME 

actors. Therefore, this study needs to be conducted to determine the factors that can 

influence consumer purchasing decisions by analyzing product quality factors, 

electronic word of mouth, location and purchasing interest so that they can later 

increase their income. This study uses a quantitative approach with the accidental 

sampling method. The respondents in this study were 170 MSME consumers 

obtained through the distribution of questionnaires. The analysis tool used in this 

study is SmartPLS through the Structural Equation Modeling (SEM) method. The 

results of the analysis in this study show: 1) product quality has a positive effect on 

purchasing decisions, 2) electronic word of mouth has not effect on purchasing 

decisions. 3) location has a positive effect on purchasing decisions, 4) product 

quality has a positive effect on purchasing interest, 5) electronic word of mouth has 

a positive effect on purchasing interest, 6) location has not effect on consumer 

purchasing interest, 7) purchasing interest has a positive effect on purchasing 

decisions, 8) purchasing interest mediates product quality on purchasing decisions, 

9) purchasing interest mediates electronic word of mouth on purchasing decisions, 

10) purchasing interest has not mediate location on purchasing decisions. 

 

Keywords: Purchasing Decisions, Purchasing Interest, Product Quality, Electronic 

Word of Mouth¸ and Location. 
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