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Penelitian ini bertujuan menginvestigasi pengaruh brand image, social media marketing, product quality, content marketing, dan fear of missing out terhadap purchase intention pada UMKM Kopi Majana 575. Penelitian ini dilatarbelakangi oleh penurunan penjualan yang mencerminkan lemahnya purchase intention. Dengan pendekatan kuantitatif dan metode non-probability sampling dan teknik purposive sampling, penelitian ini mengumpulkan data dari 122 responden dan dianalisis menggunakan PLS-SEM melalui aplikasi SmartPLS. Hasil penelitian menunjukkan bahwa variabel brand image dan product quality memiliki pengaruh positif signifikan terhadap purchase intention, sedangkan social media marketing dan fear of missing out tidak memiliki pengaruh terhadap purchase intention. Namun, variabel content marketing memiliki pengaruh negatif signifikan terhadap purchase intention. Hasil temuan memberikan wawasan strategis bagi UMKM Kopi Majana 575 dalam meningkatkan purchase intention dengan memperkuat brand image dan meningkatkan product quality, serta memanfaatkan pendekatan emosional berbasis tren untuk membangun koneksi emosional dengan konsumen. 
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ABSTRACT
This study aims to investigate the influence of brand image, social media marketing, product quality, content marketing, and fear of missing out on purchase intention at the MSMEs Kopi Majana 575. The research is motivated by declining sales reflecting weak purchase intention. Using a quantitative approach with non-probability sampling and purposive sampling technique, this study collected data from 122 respondents and analyzed it using PLS-SEM via SmartPLS. The results show that brand image and product quality have a significantly positively influence purchase intention, while social media marketing and fear of missing out have no significant effect on purchase intention. However, content marketing has a significant negative impact on purchase intention. These findings provide strategic insights for Kopi Majana 575 MSME to inhance purchase intention by strengthening brand image and improving product quality, as well as laveraging emotional approaches based on trends to build emotional connections with consumers.
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