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ABSTRAK

Berkembangnya cara pandang akan penampilan membuat seseorang akan
melakukan perawatan terhadap wajah dan tubuhnya dengan menggunakan produk-
produk perawatan yang sesuai dengan kulitnya. Untuk memenuhi kebutuhan
tersebut, seseorang perlu melakukan pembelian terhadap produk-produk perawatan
tersebut. Penelitian ini bertujuan untuk mengetahui dan menguji pengaruh brand
awareness, brand association, brand loyalty, perceived quality, pricing policy,
celebrity endorsement, lifestyle, dan label halal terhadap keputusan pembelian
produk Scarlett Whitening. Metode penelitian yang digunakan dalam penelitian ini
adalah metode kuantitatif. Teknik pengumpulan sampel dalam penelitian ini
menggunakan Teknik non probability sampling dengan menggunakan metode
purposive sampling. Sampel yang digunakan yaitu sebanyak 179 sampel dengan
Teknik analisis data menggunakan analisis regresi linier berganda dengan bantuan
SPSS. Hasil penelitian menunjukkan bahwa brand awareness, brand association,
brand loyalty, perceived quality, dan lifestyle berpengaruh positif dan signifikan,
variabel celebrity endorsement berpengaruh negative dan signifikan. Sedangkan
variabel pricing policy dan label halal tidak berpengaruh terhadap Keputusan
pembelian produk Scarlett Whitening.

Kata Kunci: brand awarness, brand association, brand loyalty, perceived quality,
pricing policy, celebrity endorsement, lifestyle, label halal dan Keputusan
pembelian.

viii



ABSTRACT

The development of a perspective on the appearance will make a person have
treatment for them face and body using treatment products that suit them skin. To
fulfill these necessary, someone will make a purchase on these treatment producs.
This research aims to determine and test the influence of brand awareness, brand
association, brand loyalty, perceived quality, pricing policy, celebrity endorsement,
lifestyle, halal label on purchase decisions of Scarlett Whitenings products. the
research method used in this research is a quantitative method. The sample
collection technique in this research uses a non-probability sampling technique
using purposive sampling method. The number of samples this research were 179
respondents with analytical method uses multiple linear regression analysis with
the help of SPSS. The research result show that variables brand awareness, brand
association, brand loyalty, perceived quality, and lifestyle have a positive effect and
significant, variable celebrity endorsement have a negative effect and significant.
Meanwhile variables pricing policy and halal label have no effect of purchase
decisions Scarlett Whitening s products.

Keywords: brand awareness, brand association, brand loyalty, perceived quality,
pricing policy, celebrity endorsement, lifestyle, halal label and purchase decisions.

X



DAFTAR ISI

Halaman

HALAMAN SAMPUL ...ttt i
HALAMAN JUDUL. ...ttt il
HALAMAN PENGESAHAN.......coiitiiiie et il
PERNYATAAN KEASLIAN SKRIPSI......ccooiiiiiiiiiiie e v
KATA PENGANTAR ..o v
ABSTRAK ... viii
ABSTRACT ..ottt ne e ix
DAFTAR IST . X
DAFTAR TABEL.....ooiiiiiii ettt Xiii
DAFTAR GAMBAR ... Xiv
DAFTAR LAMPIRAN ...ttt XV
BAB I PENDAHULUAN ..ottt 1
A. Latar Belakang..........cccooviiiiiiiiii 1

B. Rumusan Masalah...........cccoceiiiiiiniiiie e 10

C. Tujuan Penelitian .........cccccceoiiiiiiiiiiiiiie e 11

D. Manfaat Penelitian ..........cccoceiiiiiiiiiiiiiieee e 11

BAB II TELAAH PUSTAKA DAN PERUMUSAN MODEL PENELITIAN .... 13

A. Telaah Pustaka .......ccoooviiiiiiiiiiice e 13
1. Keputusan Pembelian...........cccocoviiiiiiiniiiiiiiicec e 13
2. Brand AWGAFeNess .............cccoucuioiaieiiiieiee et 15
3. Brand ASSOCIALION ..........ccccoueviuiiioiiiiiiiese e 17
4. Brand LOYalty ... 19



5. Perceived QUALiLy ..........ccccouooiiiiiiiiiiiiiiiic e 20

6. Pricing POLICY........cccccoccoviiiiiiiiiiic i 22

7. Celebrity ERAOFSEmMEnNt .............c.cccociiiieiiiiiiiiiiseseesie s 25

8. LIfESIPLE ..ot 26

9. Label Halal ... 29

B. Perumusan Model Penelitian ...........ccocovviiiiiiiiniiiiciiccncseens 31
1. Penelitian Terdahulu.............cccoooiiiiiiiini 31

2. Perumusan HipotesiS.......covvrvirieiiiiinieiieic e 37

3. Kerangka PemikKiran..........ccoccoovveriiiiniieiinieicesseee e 43
BAB IIIl METODE PENELITIAN DAN TEKNIK ANALISIS DATA................. 45
A. Metode Penelitian ..........ccccoeviieeiiiiiniciieeeeseee e 45
1. Jenis Penelitian..........ccooveiiiiiiiciiecceseee e 45

2. Lokasi Penelitian..........cccooiiiiriiiiiiciic e 45

3. Waktu Penelitian ...........ccoovviiiiiiiiiiiicice 45

4. Populasi dan Sampel ..........cccooviviiiiiiiiiii 45

5. Sumber Data.........ccooiiiiiiii 47

6. Teknik Pengumpulan Data...........cccccoovviiiiiiiiiicien, 48

7. Definisi Konsep dan Operasional Variabel ...............ccccovvvinnnnnn. 49

B. Teknik Analisis Data.........cccccovieiiiiiiiiiiiiiiicc e 52
L. Uji INStUMEN .o 53

2. Analisis Deskriptif ........cccooiiiiiiiiii 54

3. Uji Asumsi KIasiK .......ocooeiiiiiiiiiiiice 56

4. Analisis Regresi Berganda ............ccccovviiiiiiiiiici, 57
BAB IV HASIL DAN PEMBAHASAN.......oooiiiiiicie e 61

X1



A. Gambaran Umum Objek Penelitian...........cccoceviiiiiiiniiiiiiiienn, 61

1. Sejarah Scarlett Whitening...........ccoovvvinieiiniennieiineeseee e 61

2. Gambaran Umum Responden ...........ccocevveiiiiiiiiiiniciicien 62

B. Analisis Data dan Pembahasan .............c.ccocovviiiiiiiiiniiicneens 65

BAB V KESIMPULAN DAN SARAN .....cooiiiiiiiiiirien e 102
A KeSIMPulan ........cooceiiiiiiiic 102

B, SAran ... 103
DAFTAR PUSTAKA ...ttt 106
LAMPIRAN ..ottt bbbttt bbbt 116

X1l



DAFTAR TABEL

Halaman
Tabel 1. Definisi Operasional Variabel ...........ccccccoviiiiiiiiiii e 49
Tabel 2. Skala LAKEIT .......ooiiiiiieiice e 55
Tabel 3 Data Responden Berdasarkan Jenis Kelamin..........cccccocviviiiiiiiniiinnnnne, 63
Tabel 4 Data Responden Berdasarkan Usia .........cccocceeiiiiiiiiiiiiienniie e 64
Tabel 5 Data Responden Berdasarkan Jenjang Pendidikan .............cccoceviiiinnne 65
Tabel 6 Hasil Uji Validitas ........cccoceviiiiiiiiiiiii e 66
Tabel 7 Hasil Uji Reliabilitas ..........ccccooiiiiiiiiiiiiiiiii e 68
Tabel 8 Deskripsi Variabel Keputusan Pembelian ...........cccocoeiiiiiiiiiiiicniiine 70
Tabel 9 Deskripsi Variabel Brand AWareness. .........ccocveieeiiienieniiciie e 71
Tabel 10 Deskripsi Variabel Brand ASsOCIation ..........cccooveiivieiiiiiieniesiesieseene 73
Tabel 11 Deskripsi Variabel Brand Loyalty ........cccccoooiiiiiiiiiiiiic 75
Tabel 12 Deskripsi Variabel Perceived Quality.........cccooviiiiiiiiiiiiciic, 76
Tabel 13 Deskripsi Variabel Pricing POliCy.........cccoovviiiiiiiiiiiiicic 77
Tabel 14 Deskripsi Variabel Celebrity Endorsement ...........cccooeiiiiiiiiiiciinnnnn, 79
Tabel 15 Deskripsi Variabel Lifestyle ..........cccoviiiiiiiiiiiiii 80
Tabel 16 Deskripsi Variabel Label Halal.............ccccooiiiiiiii 81
Tabel 17 Hasil Uji Kolmogorov-smirnov ...........cccceveviiiiiiiniiiiesieicsec e 83
Tabel 18 Hasil Uji Hterokedastisitas..........ccouvvviiiiiiiiiiiciieicsecseeseeee 84
Tabel 19 Hasil Uji Multikolinearitas............cecvviieiiiiiiiciieicsecseec e 86
Tabel 20 Hasil Uji Analisis Regresi Berganda...........cccoccovviiiiiiiiicicic, 87
Tabel 21 Hasil Uji F.ooviiiiii e 92
Tabel 22 Hasil Uji Koefisien Determinasi ..........cccccvevviieeiiniinienieicsec e 92

Xiii



DAFTAR GAMBAR

Halaman
Gambar 1. Pertumbuhan Industri Kecantikan Dari 2015 Sampai 2023................... 1
Gambar 2. Grafik Penjualan Scarlett Whitening dari 2021-2023 .........cccceevveeinen. 2

Gambar 3. 5 Body Lotion dengan Penjualan Terbanyak Berdasarkan Market Share

Gambar 4. 7 Top Brand Face Oil dengan Hasil Perawatan Kulit Wajah Mewabh ... 3

Gambar 5. Proses Pengambilan Keputusan ..........c.ccoeoviiiiiiiiiiiniici 14
Gambar 6 Kerangka Penelitian ...........cccoovveiiiiiiieiiiiiec e 43
Gambar 7 Bukti Scarlett Whitening telah terdaftar BPOM ............cccooivveiinnnn. 62
Gambar 8 Bukti Scarlett Whitening telah Bersertifikat Halal ...............c.ccoenee. 62
Gambar 9 Hasil Uji Normalitas .........ccccovveiiiiiiiiiiicisc e 83
Gambar 10 Hasil Uji Scatterplot.........ccoovveiiiiiiiieiiiiic e 85

Xiv


file:///C:/Users/ACER/Documents/Ade%20Putri%20Yunia%20Sari/1%20SKRIPSI/1%20Proposal%20Skripsi/DRAFT%20SKRIPSI%20ADE%20PUTRI.docx%23_Toc173100951
file:///C:/Users/ACER/Documents/Ade%20Putri%20Yunia%20Sari/1%20SKRIPSI/1%20Proposal%20Skripsi/DRAFT%20SKRIPSI%20ADE%20PUTRI.docx%23_Toc173100952

Lampiran 1.
Lampiran 2.
Lampiran 3.
Lampiran 4.
Lampiran 5.
Lampiran 6.
Lampiran 7.
Lampiran 8.
Lampiran 9.
Lampiran 10

Lampiran 11

Lampiran 12.
Lampiran 13.
Lampiran 14.
Lampiran 15.
Lampiran 16.
Lampiran 17.
Lampiran 18.
Lampiran 19.
Lampiran 20.
Lampiran 21.

Lampiran 22.

DAFTAR LAMPIRAN

Halaman

Kuesioner Penelitian.........cccccooiiiiiiiiiiiciicecee e 116
Tabulasi Data Keputusan Pembelian (Y)......cccoooeiiniiinicniieinnne 121
Tabulasi Data Brand Awareness (X1)......cccoveriirinnnienniienieennene 126
Tabulasi Data Brand Association (X2) ......cccceeeeeerernieenieesieeesneenns 131
Tabulasi Data Brand Loyalty (X3) ....ccoooviieninienieiiieeee 136
Tabulasi Data Perceived Quality (X4)......ccoooerieriniinicniceneee 141
Tabulasi Data Pricing Policy (X5)......ccouvveririiiieiinineesecc e 146
Tabulasi Data Celebrity Endorsement (X6).........cccooviveiiiiernenne. 151
Tabulasi Data Lifestyle (X7) ...ccooeiiiiiiieiiieiieneeeseee e 156
. Tabulasi Data Label Halal (X8).........cccocviiiiiniiniciiic e 161
. Hasil Analisis Deskriptif Keputusan Pembelian (Y) ........ccccceennee 166
Hasil Analisis Deskriptif Brand Awareness (X1) ......cccooveiinninnne 168
Hasil Analisis Deskriptif Brand Association (X2).......c.cccceevvrineene 171
Hasil Analisis Deskriptif Brand Loyalty (X3).....ccccoiviiiiiininnne 174
Hasil Analisis Deskriptif Perceived Quality (X4) .....ccccoevivvinnene 177
Hasil Analisis Deskriptif Pricing Policy (X5) ..ccooovveviviiiiiiiinnns 179
Hasil Analisis Deskriptif Celebrity Endorsement (X6) ................ 182
Hasil Analisis Deskriptif Lifestyle (X7)..ccccocviiiiieiiiiicniiniens 184
Hasil Analisis Deskriptif Label Halal (X8) ......c.ccccviviiiiiiiiinnne 186
Hasil Uji Validitas Keputusan Pembelian (Y) ......coooveviiiciinninnns 188
Hasil Uji Validitas Brand Awareness (X1) ....cocovvveriviiieninninnens 189
Hasil Uji Validitas Brand Associations (X2) ....ccc.cccevvviieeniennineens 190

XV



Lampiran 23.
Lampiran 24.
Lampiran 25.
Lampiran 26.
Lampiran 27.
Lampiran 28.
Lampiran 29.
Lampiran 30.
Lampiran 31.
Lampiran 32.
Lampiran 33.
Lampiran 34.
Lampiran 35.
Lampiran 36.
Lampiran 37.
Lampiran 38.
Lampiran 39.
Lampiran 40.
Lampiran 41.

Lampiran 42.

Hasil Uji Validitas Brand Loyalty (X3)......ccocooiiiiiiiiiiiiiciien 191
Hasil Uji Validitas Perceived Quality (X4) ....ccccovieiniiiiiinninne 192
Hasil Uji Validitas Pricing Policy (X5) ...coocvvviiniiiiiiiiiciic 193
Hasil Uji Validitas Celebrity Endorsement (X6) .......ccc.cccevvenneene 194
Hasil Uji Validitas Lifestyle (X7)...ccccocooiiiiiniinieiiiencnece 195
Hasil Uji Validitas Label Halal (X8) ......ccccovvviiiiiiiiiiiicie 196
Hasil Uji Reliabilitas Keputusan Pembelian (Y)......cc.ccoovervnnnne. 197
Hasil Uji Reliabilitas Brand Awareness (X1) .......cccovvveriveninnnn 198
Hasil Uji Reliabilitas Brand Association (X2) ......cccoceevveeniveninnne 199
Hasil Uji Reliabilitas Brand Loyalty (X3).....ccccccooviiiiiiieninnnn 200
Hasil Uji Reliabilitas Perceveived Quality (X4) .....cooovvieeiieninnnne 201
Hasil Uji Reliabilitas Pricing Policy (X5) ...cccovvviveiiiiiiniciinnn 202
Hasil Uji Reliabilitas Celebrity Endorsement (X6).........c.ccceueee. 203
Hasil Uji Reliabilitas Lifestyle (X7)....cccccooviiiviiiiiiiiiiiciinn, 204
Hasil Uji Reliabilitas Label Halal (X8) ........cccccoviieiiiiiiciiininne 205
Hasil Uji Normalitas........cccoccciiiviiiiiiiiiiiiieese e 206
Hasil Uji Heterokedastisitas ...........ccocvvviviieiiiiiiniciisic e 207
Hasil Uji Multikolinearitas ...........cocceevvviiiiiiiniiiieiiic e 208
Hasil Analisis Regresi Linear Berganda...........cccccocoiiiiiiiinnn, 209
Lampiran Riwayat Hidup Peneliti...........ccccoovviiiiiiiiiiiiiiin 210

XVi



	Binder1.pdf
	IMG_0003
	IMG_0004


